CALMAC Site Statistics
April 1, 2015 through December 31, 2015

Background: This report summarizes CALMAC.org website statistics for the period from April 1, 2015
through December 31, 2015. Prior to that time CALMAC was using a site statistics software that,
unbeknownst to CALMAC, was including website visits due to webs spiders and bots. This massively
overestimated the site statistics. As a result, when the CALMAC.org website was transferred from a
dedicated server to a cloud based server CALMAC.org began collecting site statistics using Google
Analytics, a web based statistics collection package. This package removes visits created by spiders and
bots from the statistics. As a result of this change there is little ability to compare the following website
statistics to periods prior to March 2014.

Findings: Overall the results for the 9 month period covered by this report show varying use of the site
with use peaking in the summer of 2015 at roughly double the level seen in 2014, then dropping back
down to average 2014 levels. Over the April 2015 to December 2015 period 10,276 sessions and 30,335
page views were recorded (Figure 1). Since a session represents a visit to the website, this means that on
average approximately 285 people went to CALMAC.org each week to find information. This is a 34%
increase over the prior reporting period from March 1, 2014 to March 31, 2015. There is no clear
explanation for the increase.

Figure 2 shows that roughly two thirds of the visits were from the United States, representing an 11 hour
overall work period per day. Using this information, during the working week hours, the results show
that on average CALMAC experiences about 57 sessions per work day and five sessions per work
period hour.

Figure 3 shows that approximately 67% of all page visits are to the CALMAC Home Page, the Search
Page and the Results page. This is similar to the prior period analysis, and confirms the preconception
that CALMAC’s main present day function is for storage and delivery of reports via the web.

Figure 3 and 3B show (in the tables) that the Energy Efficiency Toolkit page was visited 250 times
during the report period (approximately seven times per week) and the Demand Response Toolkit page
was visited 78 times (approximately twice per week). This suggests that these pages are being used
fairly regularly and should be retained.

Figure 4 presents a flow diagram illustrating how users enter the site and how they subsequently interact
with other CALMAC webpages. The vast majority (81%) of users enter CALMAC.org through the
CALMAC Home Page or the Search page. Subsequent interactions lead to searches for reports,
producing ~4,300 summaries per year of reports meeting the search criteria, and in approximately 12%
of all sessions, the download of reports. The findings are consistent with the prior analysis period.

Conclusions: CALMAC.org is fulfilling its primary function of making results available for download,
facilitating searches for relevant reports, and is resulting in download of at least 1,500 report files per
year.
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